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Abstract

India has its majority of the population working in the young demographic age segment and with
these adding up to more than half of the population in the age category below 25 years, people in
India need to be ‘skilled’ so thaththey can contribute to the growth of the economy. This is
increasingly felt by the employers who find a huge gap between the type of skills taught by
institutions and the ones needed by the industry. Education, can meet the need of the skill training
for increasing the productive capacity of manpower. Skilled manpower as we call them as capital
formation for any country can bridge this gap of education and employability through imbibing
the soft skills required for the same. As we have been unable to do this in the past to bridge the
gap between education and employability, a movement towards the same by the Government of
India with its inclusive growth strategy under Ministry of Skill Development and
Entreprencurship is already working towards having its various initiatives to enhancing skills of
the graduates to become skilled and identify the employability skills and make them industry
ready. -
This paper examines the rise in the education and training in the skill development policy in
India.lt will also examine an evaluation of new introductions in the most recent skill development
policy. It will discuss the initiatives taken by the government towards skill development. It will
also study the significance of soft skills, soft skills essential for employability and the growing
importance of including this as a part of the curriculum by educational institutions to increase
employability.
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Impact of Demographic Factors on Online Shopping Benavior ‘
of Consumers in The Major Cities 6f Rajasthan

*Dr. Bhumija Chouhan
**Dr.Kapil Khatter ,{
#*Hans Kumar Sharnn

Online shopping is the new technology for marketing in India and Rajasthan. Companies are using this §
electronic technology to get market share and consumers are using it for online shopping purposes, 3
Nowadays the various ways of online shopping are the important parts of their commercial activities,
This analyses the demographic factors that influence the online shopping of products and services in
Rajasthan. A sample of 455 respondents is selected for the study from Jaipur, jodhpur, Kota, Udaipur and
Ajmer. The questionnaire method is used to collect the primary data and data are also collected by
personaily contacting consumers in all the five major cities of Rajasthan. The data analysis technique used |
in this research is ANOVA technique. The results of the study shows that online shopping in India and i
Rajasthan is significantly affected by the demographic factors like gender, age group, education and
income. The findings of the study can be used for further studiesin the onlineshopping area.

Key words: Demographic factors, Gender, Age, Education Income, online shopping. §
1
;

Introduction : Internet revolution and econémic growth has brought a paradigm change in the field of
online shopping. Internet has become a new trend and new interface for the business nowadays. Survival
of the firms depends on the efficient use of internet for the commercial transactions. Consumers .
preferences, education and theirincome hasrisen during previous decades. Consumers are interested to ;
buy goods over the internet. Online shopping has emerged as one of the important way of lifestyle for >
consumers in India. Business houses have been able to reach to the maximum customers atless costand
get more market share. Modern customer wants to spend more on familyand lives a new way oflife. Online :
shopping has become important part of his life. There are many advantages of e-marketing over
traditional marketing. Reach :Customers can reach to the global markets with help of Internet.Customers
can buy from any market. There is no physical or geographical limit for consumers in e-marketing. They
canreachtoany firm throughaclick on alink.Scope : Scope of e marketing is wide. Marketerscan provide
the goods and services to different consumers in different-places-or—markets-Internet-is a-new
communication technology, so scope of e marketing is growing rapidly.Interactive nature: Interactivity is
the most important characteristics of e marketing. It allows communication between firms and
consumers. Consumers can compare the goods and services and then can send their demands to
companies for purchasing. There is interactivity from both sides that is from consumers and from firms.
E-marketing is a two way interacti n channel. Marketers can provide information,graphics, videos,
picturesand other details of products to consumers. Immediacy : Consumers can use Internet 24 hours,7
days and 365 days continuously.Consumers can order for goods instantly or can buy goods immediately
as and when they see the advertisements of their desired goods overinternet or other channels. There is
no gap between information search and buying processofgoods and services. Consumers donothaveto
wait the opening of the online shops and they can place order from their homes in nights also. Consumers
purchasing cycle move ily towards completion in e-marketing.If companies working time is over

nline Shopping Beliavior of Consumers in The Major Cities Of Rajasl;han
Chouhan, Dr.Kapil Khatter & Hans Kumar s"“”ﬂ‘hed True CopY
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“Dress to Impress”: The Impact of Power Dressing

Parul Raj*, Kapil Khattar** and Rajat Nagpal***

Managers, executives and professionals spend immeasurable hours on
their learning, networking, meetings, delivering presentations, writing
articles/papers, getting qualifications, and attending lectures, workshops
and classes fortraining and developing themselves Just o stay competitive
in this fast growing world. But a significant number of them overlook
their own professional image; they need to pay attention to this aspect of »
professionalism, as it adds to their demeanor and success. The way we
dress at workplace has an incredible influence on the way others perceive
us. Thus, careful consideration*should be paid to the dress code and
style as it enhances the business performance strategy. The matter of fact
Is that significant contributions towards business confentment can be

- visually seen through dress code. Hencs, the paper focuses on examining
the impact of dressing on the peiformance of an employee and also the
level of awareness of dress code amongst people, further highlighting the
right dress code using a broader range of styles.

Introduction

Dressing up for a workplace is still a struggle for several people. How people dress
up for work demonstrates how seriously people take their work and that is how others
will distinguish and perceive them. In the era of cutthroat competition, seniors are
continueusly-judging their subordinates on the basis of not just thelr work but also

2017

their individual preséntation skills. Never take the Power of your own image lightly.
An individual’s personal and professional relations and image'are built on the way he/
she looks. Appearance matters a lot and especially in the corporate field. People’s attire
is most often seen as a reflection of their personality and subsequently of their style
of work. Itis a testimony to how a person feels about oneself and what others can expect
from a professional, Moreover, aperson’s dress code makes others around aware that there
is a sense of professionalism which many do not possess or are unaware of, Imagine,
would any employer hire someone who is shabbily dressed or looks casual and

*  Rescarch Scholar, Jawaharlal Nehru University, Delhi; and Assistant Professor, Jagan Institute of Management
Studies, Rohini, Delhi, India; and is the correspending author. E-mail: parulraj@jimsindia.org

**  Professor, Jagannath University, Jalpur, Rgj 3 ] dig, E-mafi: kapiLkhatlar@jagannauluniversilyurg
*** Second Employee, Bakewell Mac/' &s\s,ﬁmc'@ % \Dalhi, India. E-mail: Iajatngpl9@gmail.com
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importantpartin any business firm. _

ORKING CAPITAL BETWEEN TWO CEMENT COMPANIES
' - s Dr. Kapil Khattar |
Professor, Jagannaty University, Jaipur

Dr.NidhiMalhotl_*a Kalra B
FinancfaLConsuItant, Jaipur

But it should ‘also be kept in niind that even weriing capitatiirexcessive quantity, possiblywill -

restlt into superfluous cost. Therefore, the manugement of business firm should goal an optimal

level of working capital. Working capital should be ample enough 1o carry ont the current”

liabilities but should not be much more than the genuine reguiremen, Taking into consideration
this perspective, the study has been undertakey lo compare two cemeny companies, one having
negativeworkingcapital and the other having sound working capital structyre,

Keywords: Cement Company, India Cement, Ambuja Cement, Working Capital,

INTRODUCTICN

management of working capital. Working capital refers to the funds invested in the current assels
i.e. investmentin stock, sundry debtors, cash and bank balance, Varioys Currentassets and current
liabilities components make up the working capital composition. Each compornent plays

- concern,

A leI\@ARA:IﬂEANALYSI&OENEGATI—VE—ANQ-P@SI-’PWH
W

If Aany component of working capital- is- not adequate, jt may ‘biing dows eliiciency and
profitability of the company. The basic objective of Working Capital Management js to avoid

over investment or under investment in Current Assets, as both the extremes involve adverse -

consequences.

working capital is managed properly, it may lead to the failure of business,

Working capital may be regarded as backbone of 3 business. Its effective provision can much
erisu_re the success of the business, while jts inefficient management can lead not only to foss of
the profits but also the yjsj all of what-otherwise might be considered a5 Promising-
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A.COMPARATIVE ANALYSIS.OR NEGATIVE AND-POSITIVE—

WORKING CAPITAL BETWEEN TWO CEMENT COMPANIES

Dr. Kapil Khattar
Professor, Jagannath University, Jaipur

Dr. Nidhi Malbotra Kalra
Financial Consultant, Jaipur

Abstract: In every business an optimum level of Working Capital is to be maintained Jor the
Purpose of day to day remittances. An y Business cannot grow in absence of satisfactory working
capital level, In case of. shortage of working capital the business m aysuffer scarcity of resources,

But it should also be kept in mind that even working capital in excessive quantity, possibly will
result into superfluous cost. Therefore, the management of business firm should goal an optimal
level of working capital, %rln’ng capital should be ample enough to carry out the current
liabilities but should not be much more than the genuine requirement, Taking into consideration

this perspective, the study has been undertaken o compare two cement companies, one having
negativeworking capital and the other having sound working capitalstructure,

Keywords: Cement Company, India Cement, Ambuja Cement, Working Capital,

INTRODUCTICN

One of the most crucial tasks in the day to day management of the business firm is the
management of working capital, Working capital refers to the funds invested in e cuirent assets
i.e. investment in stock, sundry debtors, cash and bank balance. Various current assets and current
liabilities components make up the working capital composition. Each component plays
importantpart in any business firm,

If any component of working capital is not adequate, it may britig dowa eiliciency and
profitability of the company. The basic objective of Working Capital Management is to avoid
over investment or under investment in Current Assets, as both the extremes involve adverse
consequences. _
Over investment in Current Assets may lead to the reduced profitability due to cost of funds,
Wotking capital management is considered to be one of the most important functions of finance,
as a very large amount of funds are blocked in current assets in practical circumstances, Unless
working capital is managed properly, it may lead to the fajlure of business.
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Consimption connection wi; gettder and stream of education

*Nishikant Bohra.
®Smita Kaushik

ABSTRACT

» Tatlonal and social reasons.Innocence by association is
: agee Jeet hai! This simple:

association with the feur of ins_ecuriti'e‘s-x_lsspg'ra_téti- With peer pressure to look coal and

masculine is helped by consuming these caffefifated drinks, We gbserved that engineering -

students carry more often a single type afgreenbottledwthaiy

handsduringthedunch break. So,
we trled to evaluate thils observation further by Ywoiving the differenice In tyls constimption

dto evaluatecorrelatiansbetmen
referred beverage, The objectivaof
prefetences actording to the
at dlso to determine the redsons for this proference in the Sstudenis of

pattern o!‘engiiieering-and-managerhéntstu dents, We wante

and"sué!a!-lilénritjr. Thetatistics m'scompiléd and evaluated dslng_a'SPSS
anul} andaltematehyputhesissmting:.

H,,:Thereisnodifferencein the cold dr

Hy=Thereisad ifferenceinthe cold dr
RESU}.TS:

hl!cconsumpt:ionandeducation.
nkconsumptionand education,

INTRODUCTION

Demrand: arounid the wotld for en‘ergy-b'o"osting sottdrinks 15 huge and ft revblyes around the

Consumption Connertion With Genderand Stream of Education
or, lehllmntnbhta'.iml_S‘mil_':tJ{alishlk
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Abstract

With the advent of chat sessions, instant messengers, special interest
communities, blogs and wikis, the consumer sceks web intervention in
any decision making process. The same has been observed for the
Indian Healthcare Industry. Here the participants share their
knowledge and experiences to solve problems and also feel
responsible towards each other. In the high involvement healthcare
scctor, patients are increasingly seeking online advice and information
to satisfy themselves before indulging into any sort of treatment. The
purpose of this paper is to study the existing literature on Indian
healthcare industry which would enable better understanding of the
role of Social Media Marketing in Healthcare industry. This paper
adopts (he literature review method and gathers data from more than
100 rescarch papers, online reports, and articles. The secondary data
collected is analysed and the most relevant findings are assimilated to
analyse the prevailing gaps and scope of further rescarch. The data
analysis highlighted several gaps in the healthcare industry namely,
‘Absence of Patient Profile’, 'Behavioural Aspects', "Need for tailor
made healtheare interventions', ‘Digital Channel Development’, 'Use
of ICT (Information and Communication Technology) in Healthcare',
The data presented inadequacy of work on the relationship between
Service Quality and Patient Oricntation. In addition Demographic,
Psychographic and Behavioural studies of healthcare social media
users are limited.

Keywords: Healthcare, Social Media Marketing, Hospital Marketing,
Gaps inhealthcare

Introduction

IBEF reports that the healtheare industry primarily functions through
five different segments - hospitals, pharmaceuticals, diagnostics,
medical equipment and supplies, medical insurance, and telemedicine.
Healthcare has become one of India's largest sectors both in terms of
income and employment. The industry is growing atan incredible pace
owing to its strengthening coverage, services and growing expenditure
by public as well private players. By 2020, the market is expected to
record 2 CAGR of 17%. The total industry size is expected to touch
USD 160 billion by 2017 and USD 280 billion by 2020 (IBEF, 2016).
Marshali etal. (2000) opine that the healthcare consumers are cxpected
to actively make informed choices for healtheare providers (such as
hospitals), trcatment options or health plans. The fundamental
assumption is that by selecling high-quality providers against
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EMPLOYEE ENGAGEMENT: A PROGRESSIVE
REVIEW OF LITERATURE
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Dr., Vaishali Sharma
Jagannath University, Jaipur, Rajasthan, India

ABSTRACT .

Though frameworks for understanding engagement vary, the concept is commonly
understood to capture levels of commitment and discretionary effort exhibited by
employees.

In a world that is changing both in terms of the global natre of work and the
diversity of the workforce, engaged employees may be a key 1o competitive advantage.
To improve employee engagement and to give full play 1o the employee potential
ability is a magic weapon 1o obtain success.

Employee engagement is a relatively new but extremely popular concept in the
field of Human Resource Development. It has been discussed by many of HRD
practitioners lately because it is believed to have positive impacts toward
performance, work attitude and work behavior.

It has become a topic of immense interest in the organizational literature in recent
years and has also been acknowledged as a vital factor contributing to organizational
siuccess and could have positive implications in all aspects of any business. It
combines elements of belonging, commitment, motivation, readiness and productiviry.
We theorize thar engagement, conceptualized as the mvestment of an individual's
complete self into a role, provides a more comprehensive explanation of relationships
with performance than do well-known concepts that reflect narrower aspects of the
individual's self.

Employee engagement is a strategic approach Jor driving improvement and
encouraging organizational change. Organizations have the potential ro gain
considerable benefits from incorporating engagement into their culture. Engaged
employees contribute to the foundation line of any business and their engagement is
echoed in their services to clients and customers.

This paper makes an attempt to study the different theoretical dimensions of
employee engagement witl the help of review of literature. This can be used to
provide an overview and references on some of the conceptual and practical work
undertaken in the area of the employee engagement. Through this paper, we also aim
to provide a comprehensive account of how emplovee engagement needs to be
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